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Giving:  More growth than declines  

•  88% saw rise in online giving   

Blackbaud 2010 Online Giving Study 

•  35% overall growth 

•  7.6% total fundraising online 

•  20% growth for small charities 
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Fundraising Success Magazine Survey 

• 90% of charity participants active with 
some form of social media 

• 91% said social media is not a “fad” 

• 50% have a social media marketing plan 

How do you make the shift to maintain 
relevance in the new media environment? 
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General Conclusions: 

•  Colleges & universities are trailblazers 

•  Social media of choice - Facebook 

•  Average length of use - < 1Year 

•  Average frequency of planned giving posts 
1-2 Times Per Month 
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2011 eNonprofit Benchmarks Study 

(M+R/Nonprofit Technology Network) 

•  15,053 average users (fans or likes)  

•  14% average user growth per month  

•  Wildlife/Animal Welfare Organizations 
page action rate twice as high as average 
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•  Vary time and length of posts 

•  Link posts back to your website (use 
tiny urls) 

•  Post pictures/video weekly 

•  Link to other accounts 
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•  Build readership through regular posts 

•  Advertise on your website and email 

•  Link posts to your website 

•  Link to other accounts to increase 
information distribution 
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•  Use it for instantaneous communications 

•  Advertise events and link to online sign-up 

•  Link tweets to your website 

•  Link to other accounts to increase 
information distribution 
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•  Locate supporters through sorts by 
name, affiliation and region 

•  Fill-in database contact information 

•  Prospect/make new connections 

•  Update connections (link to other 
accounts – Facebook, Twitter, blogs) 
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•  Use Facebook insights, Hootsuite and 
other online tracking tools  

•  Follow-up with past donors and 
prospects who engage with you 

•  Visit Beth Kanter blog 
http://beth.typepad.com/beths_blog/
roi/ 
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