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TRADITION AND TECHNOLOGY:
Eliminating the Silos in your Marketing Program

Agenda

Multichannel marketing defined

Three key channels

10 best practices

Channels

Print

E-mail

Web

Mobile
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Multiple Channel vs. Multichannel

Value of the Approach
Convenience

Allows donors to choose the channel they 

most prefer

Value of the Approach
Increase response, profits and loyalty

In retail banks, multichannel customers are 

25 to 50 percent more profitable than 

their single-channel counterparts.
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Value of the Approach
Acquire better prospects

Retail customers purchasing from a store 

through multiple channels spend an 

average of 14 percent more per year

than those using a single channel.

Value of the Approach
Generate more traffic and leads

According to a study of marketers 

conducted by Forrester Consulting, 

84 percent of respondents agree that 

multichannel marketing is more successful 

than single-channel efforts.

Generate leads

Best Uses of Print
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Effectively present an offer

Best Uses of Print

Best Uses of Print
Introduce a 

gift option

Maintain 

credibility 

and

reliability

Best Uses of Print
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Provide 

information 

and updates

Best Uses of E-mail and Web Sites

Create

interaction

Best Uses of E-mail and Web Sites

Generate dynamic 

personalization

Best Uses of E-mail and Web Sites
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Target 

accurately

Best Uses of E-mail and Web Sites

Example campaign

Newspaper Web Site Brick & Mortar Store
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10 Best Practices

1. Unify donor data

2. Focus your strategy

3. Personalize

4. Learn the art of sequencing

5. Vary the message

6. Keep your staff informed

7. Encode offers for tracking

8. Use a test-and-learn approach

9. Allocate resources

10. Measure results

Continue the Conversation

Bestow Community

www.bestowcommunity.org

A place for people like you who live gift planning every day.

The Stelter Company
www.stelter.com

stella@stelter.com

Join us on Facebook, Twitter and Linkedin

http://www.facebook.com/TheStelterCompany
http://twitter.com/StelterCompany
http://www.linkedin.com/companies/78595

http://www.bestowcommunity.org/
http://www.stelter.com/
mailto:stella@stelter.com
http://www.facebook.com/TheStelterCompany
http://twitter.com/StelterCompany
http://www.linkedin.com/companies/78595
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Thank you!


